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ble to read, but for the
: le out of the schools a — ‘hey_are then
Our system of education furns YoUng peop independent opinjon. They_are t
AR al chs - idenge or to form an_indepencenl opin! believe
Eﬁﬂhﬂ t!'nlmhmh :: ;:im1¢§f their lives, by gtatements designed tﬂmn:ti}:dthbe;’n modern
all ‘Eﬂﬂ-‘%‘ PFOpOSHTIons) ... Thf, “ﬂﬁff“ﬂ‘f;ﬂ'éﬁn?;fﬁm. The_science of
. . - = ived m the T S
e s et et ol stizp T i

: le of the excellence of his
i ' ght that a man could not convince many peop - VS
pmbahlwf_:jﬂggmsrz stating emphatically that they were excellent. Experience shov

OWN wares b they were mistaken in this. If [ were to stand up once in a ﬂf“b”c wd
hnmvg:; tlh::'n the most modest man alive, I should be laughed at. but :rvl could ira[l[i
mgw ugh money to make the same statement on all the buses and ‘Jg :‘h‘?ﬁ—'l:‘mmwm
principal railway lines, people would presently become convinge e &d“wd e
shriaking ffom publicity. ... Propaganda. conducted by the means whic s ce
found successful, is now one of the recognized methods ‘tgf_gg-"emlﬁ%ﬂ__‘ﬂﬂ s
countries, and is especially the method by which democratic opinion is create &

# — There are two quite different evils about propaganda ath::{ed. On tjl_-:r:;::
hand, its appeal is geperally to irationdl causes of beWefyather Ih<ﬂ£_5_h_m_ﬂl:g;iﬁiw~

E?I:[_h_é__QIhEr hand, it gives an unfair ﬂj_un[ag;:* to those who f-‘ﬂlfl_l.ﬂli_ﬂ'_ﬂ.mﬂhl_ﬂg__? mj
whether through wealth or through power. ... Suppose, two parties with an e

case, one of wh d a million pounds to spend on propaganda. whﬂif_@__{ﬂ@@nly
a hundred thousand. It s obvious that the arguments in favour of the richer party would
become more widely known than those in favour _q_[_tfae poorer party, and there m_re the
richer party would win. This situationis, of course. Intensified when one parly is 1I]e
Government. .. [Mhe objection to Propaganda is not only its appeal to unreason, but still

P % air advantage which it gives to the rich and guwur@. Equality of opportunity

pinions is essential_if there is to be real freedom o thought; and_equality of
- . ¥ * _
Opportunity among OpInions can only be secured by elaborate laws directed to that end.

which (here 13 no Wﬂﬁﬂmmd. The cure is not to be sought primarilv in

such laws, but in better education and 4 more steptical public opinion.
a) Lis the passage about? What is its cengral idea?
b) “The art of Propaganda ... is derived from the art of advertisement™. Explain how the

Passage substantiates this s lement,

¢) What does the expression 3‘_l:had an abnormal +shr!‘ nki "Jﬁ'“_ijmubhgil?ln;gg in the
context of [hf:' Passage? Which word yse carlier in the Passage dogs it refer 109

d) What, according to the passage, are the(peri of propaganda?

e) Accﬁfﬂing to the passage, why does propaganda Succeed and what can be an antidote

to Em@anafa'? ==

Ty

2 Make 1 précis of the fﬂllowing Passage and give j an g ' '
- [ 4PRropriate title:
2 —— (Marks 8+7- 10)

edia and Information Literacy (MIL) is often called 10 the rescye these davs ac the

media is threatened on all sides, in lotalitarjan and democratic resimes alike.
was sounded i 7 January 2015, when the French satiric
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(Marks 5)

“ I :'.:' S AT L s o e S—_— I cl ‘b_
_. R .i-_-i' | X ._-. g Hdlﬁmﬂl focus.

(Marks 5)
nce

derined JOEE=- : cemoving the€
en pays his @xes promptly. ( R s
3 imple sentence).
prmtl.'

formexly. (Conver? into 3 :
idea. (Combine the <entences with an apprY

the following Paragraph using appropriate punctuation marks. (Marks S)
ment said based on your own larval reef fish

he a chendical gradient
tterly

involved in this experi
i1 hard to believe that there can

| and others find ! .
| said m¥ experiment was conducted three times and it 15 U
y Atima. the way ;:hé,,qﬁé'n ohjecls habitually, said can | believe vou either-
¢t believe me either then we can part our ways was my polite reply. This iS
i company. What a relief.
following sentences after making nevessary corrections, if needed.
. 4 (Marks 10)
) My car gives better mileage from your car.

j TP | have known him from the last bwo years.

3) ‘Every student have writien well.

4) Youare invited to the wedding. Why didn’t you go?
Would you like to be the actor in your life?

6) He fell down the steps, but fortunately he didn’t hurt.
7) 1went 0 the shop but didn’t buy something.

8 Even she can't drive, she has bought a car.

'9) My pair of spectacles need new glasses.

| saw him vesterday when he was cross the road.
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SECTION-B

Q.6 Give one word substitute for the following: (Marks 5)
D A person who compiles a dictionary.
@) Irrelevant talk.
Period of gradual recovery of health after iliness.
rresistible desire to steal.
Fear of closed spaces.

Q.7, Use the following words first as noun and then as verb in your sentences: (Marks 5)
h a) Counter
b) Bark
¢) Reign
d) Bang
e) Men

Q.8 (\ Give both synonyms and antonyms of the following words: (Marks 5)
a) f'*.l‘rriggn:
Reticent
¢) Benediction
d) hiﬂlbiﬁ
¢) Fecund

e e

Q.9 _ Use the following idioms/phrases in Your sentences: (Marks 5)
\{% a) To kick the bucket.
b) To take to altar,
¢) To make a mark.
d) Fall out.

¢) To put on the back burner.

Q.10  Rewrite the following sentences after changing the narration: (Marks 5)
14 - e enf. Wiy !

a) He said to his wife, “Why did you-buy this shirt if ‘ ke § .,
wasted soleh mmyl.?v-— you-buy this shirt if you did not like it? You've

b) The gardener told his assistant to water the plants properly.

¢) He advised his younger brother to 2o abroad for higher sludiesﬁl

d) The doctor told his patient, “Don't smoke %o long as you are u "
| ; E y nder my treatment.

b st
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